





Jaegermeister.de (2003)

Time: July — October 2003. Task: Giving Germany‘s No.1 export party drink a contemporary face on the web, including
heavy use of video sequences and storytelling. Basic and detailed concepts for interface, content, tools and functionali-
ties, online campaign, copywriting (in parts), production supervision. Agency: Berger Baader Hermes /digital, Mlnchen.
Client: Mast-Jagermeister AG, Wolfenbdittel.

www.jaegermeister.de
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Hidden Stuff 2010/11

Sorry, some stuff needs to go without pictures. Which is definitely not too little to say nothing about it at all. Use your illusion!

A really cool iPhone app with a prominent testimonial
and daily video stories for the financial servives of a
German premium car brand (Pitch).

A touch terminal application and iPad adaption
for a large German car supplier for the
Hannover 2010 Commercial Vehicles Fair.

Ongoing refinement and extension of the
corporate website of a large German car supplier.




2009 Audi Brand Website

red dot award: communication design

2005 Sprite Online Challenge Basketball Jam

Featured in the German annual Jahrbuch der Werbung 2005 (category: Product Websites)

2004 Coke Music Makes Your Summer Microsite

1st place Konvergenz Award 2004

2004 Jaegermeister.de

Cresta Awards 2004, Finalist , Interactive”

Cyber Lion Bronze

German Multimedia Award (category: Advertisement/PR)
~Website of the Year” Econ Awards/Jahrbuch der Werbung

2001 Gesicht zeigen! Informationssite
OnlineStar 2001 (Special prize of the organiser com!online)
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Things | Do
Strategy

Defining your digital brand strategy or taking it further

Consulting on UX issues related to brand identity

Planning the user experience of a brand across digital channels

Developing a core creative/communication/campaign idea

Ideating and developing corporate portals, branded websites, tools, and mobile apps (iOS)
Relaunching large-scale websites and digital applications

Preparing and holding pitch presentations

User Experience & Interaction Design

Understanding the client and target group: research, workshops, audits, etc.
Visualizing the user’s needs: personae, usecases, user journeys

Defining the core assets: content strategy, navigation, interaction patterns
Building information architecture: content structure, contextualisation, sitemap
Bringing in plot: dramaturgy, storytelling, content storyboarding

Designing time-based user experience: user flows, interaction and process design
Defining the interface: front-end elements and functionalities

Documenting the user experience: wireframes, functional specifications
Preparing and evaluating usabilty tests

Leadership

Creative direction of multidisciplinary UX project teams and freelancers (design, concept/IA,
copywriting) in agency or at client

Monitoring design and technical production

Offering to recruit a team of designers and/or coders for pitches and the realization of small-
scale projects
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Clients & Agencies
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Argonauten G2, Berlin I-D Media, Berlin Peter Schmidt Group, Frankfurt
Aimaq Rapp Stolle Interactive, Berlin interactive tools, Berlin Pixelpark, Berlin
Aperto, Berlin Jung von Matt/next, Hamburg Plantage, Berlin
Aperto Move, Berlin Kreative Konzeption (aka KKLD), Berlin Scholz & Friends Interactive Berlin
ART+COM, Berlin thinkmoto, Berlin Tribal DDB Hamburg
Cosmoblonde, Berlin LA RED, Berlin
Berger Baader Hermes, Minchen Neue Digitale/Razorfish, Frankfurt und Berlin
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